
RIFAO ANNUAL
REPORT



EDUCATION:
■ Updated guidelines provided to students of all five years, we have made

sure to cover not only module syllabi but also osce, viva and ward related
topics. We have been working diligently to maintain the rifao google drive,
keeping useful documents and discarding outdated ones.
Book bank maintenance, we have worked to organize the donated books in
both ntb and otb libraries, postgraduate books and books of undergraduate
level have been segregated for easier issuance to students. The process of
collecting donated books and giving out these books has also been
maintained smoothly.
We have also assisted other departments of RIFAO in the successful
implementation of projects like youth club seminar, row, webinars etc.
We plan on working on guidelines related to behavioural sciences for third
year, since this has not been covered in previous years, we plan on holding a
meeting within our own department to guide new members about our
workings. We will also distribute google forms in all five years to gather
feedback regarding guidelines, to improve the quality of our material. We
will continue upholding our responsibilities for the rest of the term IA.



FINANCE:
■ Provided scholarships and got funds from fund raising events.
SUMMARY:

Total amount used =
Total Amount=11,57,194/-
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Monthly Grant 17 44x 6000= 2,64,000/-

Hostel fee 11 11x 37,654 =4,14,194/-

Special cases One time support to clear hostel
dues,exam fee,hostel fee and
tution fee

88000/-



MEDIA:
■ •Introduction of panel (Poster shared)

• Book Drive Donation Collection ( Poster shared) along with donation call poster
• Coverage of first Executive Body Meeting with patron in charge Dr. Jahangir Sarwar Khan
• OTB/NTB recruitment drive for members (posters & interviews convered by media team)
• Orientation session for batch 50 covered and shot.
• Call for Ambassadors (Poster)
• Youth summit 2023 coverage ( Posters, Video introduction, Speaker Introduction, Banner designing,
Invitations & Certificates Design along with media coverage on the day >> Pictures, reels and videos)
• Media shared and compiled glimpses of Youth summit 23.
• Eid and important days media covered (posters)
• FCPS media coverage with Livestream
• Executive Body and Panel introduction with individual department and members >>> poster series.
Executives shared their motos and aspirations.
• Rifao Online Wars 3, Virtual Showdown, media team designed teaser video, Row introduction and rule
posters along with categories introduction. E-certificates designed and distributed to winners, guests and
participants timely



EVENTS AND MANAGEMENT
■ 1. Conducted recruitment session in OTB

2. Organized youth summit, arranged speakers from youth club, arranged venue and
refreshment for guests, made necessary arrangements including shields, certificates etc.
3. Organized FCPS guidance session in collaboration with Med Angle and Studymate
4. Organized USLME guidance session in collaboration with CIRD and MedAngle
5. Organized Rifao Online Wars 3,improvised scheduled plan for it, conducted E-gaming,
quiz competition, scavenger hunt etc

Future plans:
1. food fest
2. Screening of Asia Cup match
3. Guidance session
4.paid Skill seasons e.g graphic designing









HUMAN RESOURCES
■ Conducted introductory session of RIFAO for first year, presenting how

different departments work.
■ Conducted Recruitment drive for RIFAO Team 2023, organized and

documented lists of members of each department.
■ Registered participants for youth Summit 2023
■ Registered participants for FCPS online session
■ Organized and documented participants for ROW-3
■ Ensured smooth running of the society by acting as a link between different

departments.



SOCIAL MEDIA:
■ The RIFAO social media team has been actively posting on Facebook, Instagram, and Twitter over the past 8

months. We have posted more than 30 times, and have gained almost 7,000 followers on Facebook, 1,000
followers on Instagram, and 450 followers on Twitter.

Our social media posts have been designed to keep people engaged with our organization and to raise funds
for our welfare work. We have also partnered with ambassadors from other universities to share our work on
their social media groups.

Future agenda:
* Continue to post regularly and engage with followers on social media.
* Partner with more influencers and ambassadors to reach a wider audience.
* Create more high-quality visual content to make your posts more engaging.
* Track our results and adjust our strategy as needed.

Overall, the RIFAO social media team has made significant progress in the past 8 months. We have increased
our follower count, generated engagement, and raised funds for our welfare work. We will continue to work
hard to improve our social media presence in the coming months and years.


